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279 
Million Americans 
are online

Source: internetlivestats.com
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5+ Hrs 
spent online per day

50%
of that time on 

mobile

65%
of transactions 
start on mobile

Rise of the constantly connected consumer

Sources: TechCrunch/ Google/Ipsos/Sterling
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55% of people who recently bought a product/service found 
out about it online

Source: consumerbarometer.com



Google Confidential and ProprietarySource: Google internal Data/ Comscore

Google has the most reach online
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Google has a complete solutions package that can help your 
company succeed online

Search
Be present in the 

moment people are 
searching

Display
Continue to influence 

Customers during their online 
journey
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3 Billion+
Searches per day 50% 

using the web with their 
smartphones start with search

Search is the first stop of the internet

Search
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Your business gets found by people on Google precisely when they're 
searching for the things that you offer

Search

Ads





The #1 Display provider across screens
95% 

Reach 
 #1 in Desktop

82.7% 
Reach 
 #1 in Mobile

94.5% 
Reach 

 #1 in Multi-platform

Source: Comscore 2015
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Our Focus

Awareness

Interest

Purchase

Consideration

Source: Google ZMOT Research, 2011
Google Eye Mapping Study, 2009

Generating direct sales and high ROI by focusing on the bottom of the conversion funnel

The average shopper uses 10.7 sources of  information before 
they buy, and half of them start with a search engine.
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Recommendations
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Account Launch Program
Strategic AdWords Consulting Designed to Help You Succeed Online

SUPPORT EDUCATION

Access to Betas

Customized Onboarding Strategy

Campaign Builds

Tracking Setup

Text Ad Creation

Campaign Optimization

AdWords Editor

Performance Tracking

Report Generation

Full Suite of Google Ad Platforms
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Measure Your ROI With Google Conversion Tracking

Source: Internal Google Data, June 2012

how does it work?

• conversion tracking is a free tool that tracks 
conversions from your adwords ads.

benefits for marketers

• correlate ad clicks to custom conversion metrics

• easily set up tracking for sales, sign-ups, leads, 
page-view, demo plays, and more

• measure conversion value of campaigns, ad 
groups, and/or keywords and optimize bids 
accordingly 


